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ABSTRACT 

The purpose of this study is to describe the direct and indirect effects of legal protection 
and local policy support on the commercialization of export products and their 
implications for the innovative advantages of MSME products. The problems explained 
are (1) the influence of legal protection support and regional policy support on product 
commercialization, and (2) the role of stakeholders in increasing innovative excellence 
for product commercialization.The method used in this research is a juridical approach 
combined with a quantitative approach, sociological especially correlational. This 
research was conducted in Yogyakarta and Semarang, Central Java, Indonesia. The 
research population is MSME actors in the two cities, totaling 300 people with a sample 
of 76 people. Data collection techniques using questionnaires, observation, interviews, 
and documentation. The quantitative data that has been collected was analyzed using a 
structural equational modeling (SEM) approach, used Smart PLS software. Qualitative 
data only used as complementary analysis. The results showed legal protection support 
and local policy support significantly influenced product commercialization and 
innovative advantage. Theoretically, this research provides insight into the product 
commercialization as a mediator variable. With these findings, it is expected that 
significant support will emerge from the government as a regulator, academics as a 
educator, the private sector as a catalyst, and the community as a driver for the 
development of law literacy as MSMEs in Indonesia. 
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ABSTRAK 

Tujuan penelitian ini adalah untuk mendeskripsikan dampak langsung dan tidak 
langsung perlindungan hukum dan dukungan kebijakan lokal terhadap komersialisasi 
produk ekspor serta implikasinya terhadap keunggulan inovatif produk UMKM. 
Permasalahan yang dianalisis adalah (1) pengaruh dukungan perlindungan hukum dan 
dukungan kebijakan daerah terhadap komersialisasi produk dan (2) peran stakeholder 
dalam meningkatkan keunggulan inovatif guna komersialisasi produk. Metode yang 
digunakan dalam penelitian ini adalah pendekatan yuridis yang dipadukan dengan 
pendekatan sosiologis dan kuantitatif khususnya korelasional. Penelitian ini dilakukan 
di Yogyakarta dan Semarang, Jawa Tengah, Indonesia. Populasi penelitian adalah 
para pelaku UMKM di kedua kota tersebut yang berjumlah 300 orang dengan sampel 
sebanyak 76 orang. Teknik pengumpulan data menggunakan kuesioner, observasi, 
wawancara, dan dokumentasi. Data kuantitatif yang telah terkumpul dianalisis 
menggunakan pendekatan struktural Equational Modeling (SEM), menggunakan 
software Smart PLS. Data kualitatif hanya digunakan sebagai pelengkap analisis. Hasil 
penelitian menunjukkan dukungan perlindungan hukum dan dukungan kebijakan 
daerah berpengaruh signifikan terhadap komersialisasi produk dan keunggulan inovatif. 
Secara teoritis, penelitian ini memberikan wawasan mengenai komersialisasi produk 
sebagai variabel mediator. Dengan temuan-temuan tersebut, diharapkan muncul 
dukungan yang signifikan dari pemerintah sebagai regulator, akademisi sebagai 
pendidik, pihak swasta sebagai katalis, dan masyarakat sebagai penggerak 
pengembangan literasi hukum bagi UMKM di Indonesia. 
Kata kunci: perlindungan hukum, kebijakan lokal, produk ekspor, keunggulan inovatif, 

UMKM 

 
I. Introduction 

Iln 2021, phasel Il relse larch has beleln carri le ld out and thel re lsults havel be leln 

publilsheld iln ilnte lrnati lonal journals, whi llel iln Phase l IlIl (iln 2022) relse larch has bele ln 

carrile ld out wi lth thel ste lps of acti lviltile ls that have l bele ln succe lssfully carri le ld out: (1) 

ilmplelme lntati lon and moni ltorilng of thel mode ll produceld iln thel filrst yelar, (2) 

accompany the l procelss of relgilstelrilng a milnilmum of 10 tradelmarks and moni ltorilng 

thel ilmple lme lntati lon of el-comme lrce l i ln collaborati lon wi lth partnelrs and rellelvant 

agelncile ls iln thel relgilon, (3) strelngthelnilng marke ltilng through brandi lng (brands) and 

dilgiltal marke ltilng trai lnilng, (4) advanceld te lchnilcal trai lnilng on elxports and 

prelparatilon of elxport products, wi lth a milnilmum targe lt 1 product has bele ln elxporte ld 

by thel e lnd of 2022. 

Thel re lsults of prelvilous studi le ls e lxplailn that the l majori lty of MSMEls have l a 

hilgh ilntelre lst iln thel protelctilon of thelilr products by relgilste lrilng product marks at thel 

Dilre lctoratel Ge lne lral of Ilntelllelctual Propelrty of thel Mi lnilstry of Human Ri lghts Law 

(Purwanilngsilh: 2021). At thils stagel thel re lsults of relse larch willl bel contilnueld wi lth a 

furthelr thelme l, name lly the l reladilnelss of MSMEls. to elxport the lilr products abroad. 

Many re lse larchelrs relve lal that many MSME ls havel succe le lde ld iln e lxporti lng 

theli lr products abroad, and have l succele ldeld iln delve llopilng thelilr MSMEls ilnto hi lgh-
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pe lrformilng MSMEls, whi llel stilll prelse lrvilng local contelnt and rellyilng on selmi l-

handmade l. All of thelm can cre late l sustailnable l products elveln though thel Covild-19 

pandelmi lc has delvastateld thel supply chai ln for MSMEl products. 

Varilous obstaclels that arel stilll elncountelreld by MSMEls whe ln thely want to 

e lxport arel product standardi lzatilon so that the ly can me le lt the l mi lnilmum standards 

se lt by thel govelrnme lnt and delstilnatilon countri le ls. Iln addi ltilon, thel product procelss 

relquilre ls hilgh elffilcile lncy and i lnnovati lon iln orde lr to havel good quali lty that ils suiltablel 

for elxport, i ln thel se lnse l of hilgh qualilty products, affordablel prilce ls, hilgh standard 

productilon procelssels, and busi lne lss manage lme lnt me le lti lng ilntelrnatilonal quali lty 

standards. 

Thelse l varilous obstaclels can bel carrile ld out iln a syste lmati lc, programme ld, 

and dilre lcteld manne lr iln a sustai lnablel mannelr, whe lthe lr carri le ld out by thel 

govelrnme lnt, campuse ls, NGOs, and othelr parti lels who care l about thel de lve llopme lnt 

and progrelss of MSMEls so that the ly are l able l to compe lte l at the l i lntelrnatilonal lelvell 

through elxport acti lviltile ls. Wilth thils capabillilty, the l posiltilon of MSMEls can move l up a 

class that prelvilously only dareld to compe lte l at thel local and nati lonal lelvell, now has 

thel couragel to compe lte l at thel ilnte lrnatilonal lelve ll.    

Thel i ldela of thils re lselarch was i lnspilreld by the l thoughts of prelvilous relse larch 

such as Purwani lngsilh, elt.al. (2017); Tofan, (2020); Hand & Marti lnelz, (2019); 

Nurhilkmawati l & Yuhanna, (2019); Delwi l, (2011). Mi lllelr, Kostogri lz, & Ge laron, 

(2009); Prabangkara, (2018); Ri lnawati l, elt.al, (2018); Harsama, e lt.al, (2018); 

Se ltilawan, (2016); Spyropoulou, e lt.al, (2011); Samue lls (2015), and othelrs, all of 

whom are l tryilng to ilmprove l MSMEl products i ln ordelr to move l towards an advanceld 

and more l elstablilsheld relalm wi lth a hi lgh lelve ll of telchnologi lcal reladilne lss and elveln 

be l adaptilvel to thel de lve llopme lnt of i lnformati lon and telchnology (IlT) as we lll as global 

de lvellopme lnts. Thel di lrelctilon of thi ls relse larch focusels on re lgulatilon, support for 

local govelrnme lnt poli lcile ls, iln ordelr to ilmprove l thel e lxport pe lrformance l of an MSMEls 

product baseld on supelrilor product i lnnovati lon. 

MSMEls have l a ve lry largel rolel iln supporti lng the l natilonal elconomy and have l 

an ilmportant and stratelgilc rolel. Thils rolel can be l sele ln from data from the l Milnilstry of 

Coopelratilve ls and MSMEls (2019) whi lch statels that iln 2019 thelre l we lre l 59.2 mi lllilon 

unilts of MSMEls, and 3.79 mi lllilon of thelm have l sold thelilr products onli lne l, whi llel 8 

mi lllilon of thelm have l made l pre lparati lons for the l procelss. product salels onlilnel. 

Gradually, thel spilrilt of SMEls iln both Yogyakarta and Celntral Java, 

Ilndonelsila, ils e lxpe lcte ld to always i lmprove l the l relal elconomi lc se lctor. All MSMEl 

actors can kele lp tryilng elve ln though for more l than 2 ye lars thel Covild-19 pandelmi lc 

has hilt the lm. 
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Thel novellty of thi ls relse larch lile ls iln aspelcts rellateld to thel reladilne lss of SMEls 

to elxport i ln telrms of product protelctilon and local govelrnme lnt support that havel not 

be leln studi le ld by prelvilous re lse larchelrs, as we lll as contri lbutilng to the l delve llopme lnt of 

knowle ldgel iln thel file llds of busi lnelss law, e lxport manage lme lnt, re lsourcel 

compe lte lnce l. MSMEl actors, MSMEl product i lnnovati lon. So ilt ne le lds to bel 

e lmphasi lze ld that thel problelm formulati lon ils lilmi lte ld as follows. (1) What i ls thel 

ilnfluelncel of lelgal protelctilon support and relgilonal poli lcy support on product 

comme lrci lalilzatilon and (2) What i ls thel rolel of stakelholdelrs iln ilncrelasilng ilnnovati lvel 

e lxce lllelncel for product comme lrci lalilzatilon. 

 
II. Method 

1. Research approach 

 Thils re lse larch approach i ls a normati lve l approach combi lneld wi lth 

quantiltatilve l relse larch, elspe lcilally thel socilo-correllatilonal approach. Iln the l 

correllatilonal study, four vari lablels we lrel ilncludeld consi lstilng of two elxoge lnous 

varilablels, onel ilnte lrvelnilng varilablel, and onel e lxoge lnous vari lablel. 

2. Population and Sample 

Thel re lselarch locati lons arel i ln thel ciltile ls of Yogyakarta and Se lmarang, 

Ce lntral Java. Thel relse larch populati lon ils all MSMEl actors who arel relse larch 

partnelrs, name lly SMEl actors i ln Yogyakarta who arel me lmbe lrs of the l 

ASMAMI lTRA Associ latilon and MSMEl actors i ln Ce lntral Java who are l me lmbe lrs 

of thel MSMEl associlatilon "Anugrah Suksels Mandi lril" total 300 MSMEls. The l 

sample l te lchnilque l iln thils study i ls proporti lonal random sampli lng, wilth a sample l 

silze l of 76 SMEls. 

3. Data type 

Thel type ls of data obtai lne ld iln thils study i lncludel prilmary data and 

se lcondary data. Pri lmary data we lre l obtailneld from: 1) juri ldilcal data, contai lnilng 

relgulati lons rellatilng to lelgal sourcels that relgulatel thel lelgalilty of tradi lng 

busilnelsse ls, tradelmarks, copyri lghts, othelr IlPR, elxport, and MSME ls; 2) pri lmary 

data obtai lneld through thel dilstrilbutilon of que lstilonnai lrels to 76 relspondelnts. 

Se lcondary data come ls from docume lntati lon, data from li ltelraturel, books, journals, 

monographs, annual relports, and vari lous offi lcilal data owne ld by MSMEls, the l 

Ilndustry and Ilnvelstme lnt Se lrvi lcel, the l Coope lratilve ls and MSMEl Se lrvilce l, and 

othelr offi lcilal sourcels. Se lcondary data was also obtai lneld through prelvilous 

relse larch relports conducteld by relse larchelrs for 7 yelars (2012-2019) of relselarch 

on tradi ltilonal knowleldge l & local product the lme ls (MSMEls). Se lcondary data 

sourcels also come l from liltelraturel studilels, 
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4. Data collection instrument 

Thils re lselarch i lnstrume lnt use ls an i lnstrume lnt delve llopeld baseld on the l 

relse larch i lnstrume lnt grild. Thel grild contai lns the l dilme lnsi lons and i lndilcators of 

e lach vari lablel wi lth relfe lrelnce l to thel thelory that has bele ln delve llopeld by prelvilous 

e lxpe lrts who relse larcheld thel same l conce lpt. Thel relselarch ilnstrume lnt for thel 

varilablels supportilng lelgal protelctilon (x1) arel 6 ilte lms, the l supporti lng varilablels for 

relgilonal poli lci lels (x2) arel 5 iltelms, the l comme lrci lalilzatilon vari lablel for elxport 

products (Y) arel 5 i ltelms, the l varilablel for the l ilnnovati lve l advantagel of MSME l 

products i ls 6 ilte lms. 

5. Method of collecting data 

Thel me lthod useld for data collelctilon ilnclude ls dilstrilbutilng quelstilonnai lre ls 

and ilntelrvile lws to MSMEl actors who are l re lse larch partnelrs (Hadil e lt al., 2019; 

Hamdan & Basrowi l, 2024; Nuryanto elt al., 2019). Thel ilntelrvile lw me lthod was 

conducteld by relse larchelrs to SMEls whe ln not worki lng or at relst (Alelxandro & 

Basrowi l, 2024b, 2024a; Junaildil, Basrowi l, e lt al., 2024; Yusuf elt al., 2024). Durilng 

thel vi lsilt to the l re lselarch locati lon, parti lcilpatory obse lrvatilons we lre l also made l to 

se le l how thel work and producti lon systelm was carri le ld out by MSMEl actors whe ln 

produci lng goods and selrvilce ls (Junaildil, Masdar, elt al., 2024; Mi lar elt al., 2024; 

Mulyanil & Basrowi l, 2024). 

6. Data analysis method 

Thel data that had bele ln collelcte ld we lre l analyze ld usilng a formal juri ldilcal 

approach. Me lanwhi llel, quanti ltatilve l data from quelstilonnailrels we lre l analyzeld usilng 

thel structural me lthod of Elquatilonal Modelllilng. Thel statilstilcal compute lr software l 

use ld ils Smart PLS 3.0. Quali ltatilvel data source ld from parti lcilpatory obselrvatilons 

and iln-de lpth ilnte lrvile lws we lre l carrileld out i ln four stelps of analysi ls ilncludilng data 

collelctilon, data classi lfilcatilon accordilng to the lme ls, data screle lnilng, and drawi lng 

conclusi lons. SElM analysi ls was choseln belcause l thelrel arel ilnte lrvelnilng vari lablels 

be ltwe le ln e lxoge lnous and elndogelnous vari lablels. Smart PLS i ls not too stri lct iln 

te lstilng thel analysils ne lelds so for lelgal data i lt ils ve lry suiltablel. 

 
III. Result And Discussion 

3.1. The influence of legal protection support and regional policy support 

on product commercialization 

Thel author agrelels wi lth He lrmanu (2016) that thel e lxte lnt to whi lch the l 

product appli le ls te lchnology so that i lt has hilgh compe lti ltilve lnelss, as we lll as the l 

Job Crelatilon Law and i lts delrilvatilvels whi lch have l provildeld silgnilfilcant support 

to MSMEls. The l author also agrele ls wi lth Baradono (2019) to i lncrelase l the l 

comme lrci lal valuel of MSMEl products to make l the lm more l ilnnovati lve l. 
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Re lgilonal polilcile ls ne le ld to provi ldel supporti lng capaci lty that i ls conducilvel to an 

e lntrelprelne lurilal clilmate l that thri lve ls. Promoti lon must balancel lelgal protelctilon, 

and local wi lsdom i ls thel mai lnstay of advanci lng supelrilor products. Baseld on 

thel ne le ld asselssme lnt i ln March (25-30 March 2022) whi lch was atte lndeld by 

76 SMEls, i lt ils tabulateld iln Tablel 1 and Tablel 2. 

Tablel 1.  
Ilnstrume lnts No. 1 to 4  

Altelrnatilve l answe lr 
 

No 1 No. 2 No 3 No 4 

F % F % F % F % 

Want ilt so badly 34 45% 32 42% 30 39% 31 41% 
Want 19 25% 21 28% 23 30% 22 29% 
Doubtful 14 18% 13 17% 15 20% 12 16% 
Do not want 9 12% 10 13% 8 11% 11 14% 
Re lally don't want 0 0% 0 0% 0 0% 0 0% 

Amount 76 100% 76 100% 76 100% 76 100% 

 

Base ld on Tablel 1, e lspe lcilally iltelm numbe lr 1, i lt ils known that the l 

majori lty of peloplel who want to usel dilgiltal marke ltilng answelre ld relally want as 

many as 34 pe loplel (45%), want as many as 19 pe loplel (25%), he lsiltatel as 

many as 14 pe loplel (18%), and don't want to. as many as 9 pe lople l 

(12%).Relgardi lng thel delsi lrel to ilnnovatel products so that thely arel of hilghe lr 

qualilty and selll we lll iln thel marke lt (column numbe lr 2), ilt ils known that 32 

pe loplel (42%), want as many as 21 pe loplel (28%), doubtful as many as 13 

pe loplel (17 %), do not want as many as 10 pe loplel (13%). Relgardilng the l 

de lsilrel to standardi lze l products so that thely arel suiltablel for elxport (column 

numbe lr 3), out of 76 peloplel, who answe lre ld that thely relally wante ld 30 

pe loplel (39%), wanteld 23 peloplel (30%), helsiltateld 15 peloplel (20%) , and do 

not want as many as 8 pe loplel (11%). Relgardilng thel delsilre l to carry out 

e lxports or e lxport tri lals (column numbe lr 4) of the l 76 relspondelnts who we lre l 

gilve ln thel ilnstrume lnt, thel majori lty saild thely re lally wante ld .31 peloplel (41%), 

wante ld 22 peloplel (29%), helsiltateld as many as 12 peloplel ( 16%), do not 

want as many as 11 peloplel (14%). 

Tablel 2.  
Ilnstrume lnts No. 5 to 8 

Altelrnatilve l answe lr 
 

No 5 No. 6 No 7 No 8 

F % F % F % F % 

Want ilt so badly 31 41% 35 46% 34 45% 36 47% 
Want 20 26% 18 24% 19 25% 16 21% 
Doubtful 13 17% 16 21% 13 17% 15 20% 
Do not want 10 13% 7 9% 10 13% 8 11% 
Re lally don't want 0 0% 0 0% 0 0% 0 0% 

Amount 76 100% 76 42% 76 100% 76 100% 
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Tablel 2 elxplailns that, for column i ltelm no 5 rellatilng to thel delsi lrel to 

maxi lmi lze l dilgiltilzatilon and product delsilgn, ilt ils known that, thel numbe lr who 

relally want i ls 31 peloplel (41%), wanti lng 20 pe loplel (26%), doubti lng as many 

as 13 pe loplel 17% , and do not want as many as 10 pe loplel (13%). 

Re lgardilng thel delsilrel to relgilste lr thel brand (agai ln) for your product i lnnovati lon 

or othelr nelw products (Column i lte lm numbe lr 6), i lt ils known that 35 pelople l 

answe lre ld velry much (46%), wanteld 18 peloplel (24%), doubteld as many as 

16 pe loplel (21%), don't want as many as 7 pe loplel (9%). Re lgardilng the l 

de lsilrel to make l the l brand a we lll-known brand (column numbe lr 7) know that 

34 peloplel (45%), want 19 peloplel (25%), doubt 13 (17%), and don't want i lt. 

as many as 10 pe loplel (13%). Wilth relgard to thel de lsilrel to obtailn lelgal 

assilstancel iln telrms of transacti lons and compleltelne lss of busi lnelss lelgalilty, 

thel numbe lr of pe loplel who re lally want i ls 37 pe loplel (46%), wanti lng as many 

as 16 peloplel (21%), doubti lng as many as 15 pe loplel (20%), don't want as 

many as 8 pe loplel (11%). 

Outer model measurement 

Thils study use ls threle l me lthods of me lasurilng rellilabillilty, name lly, 

convelrge lnt, di lscrilmi lnant and composilte l valildilty for elach ilndilcator i ln 

me lasuri lng relse larch varilablels. Thel conve lrgelnt me lthod ils use ld to me lasure l 

thel valildilty of thel ilndilcator and i ls elxpre lsse ld by thel valuel of thel outelr loadi lng 

factor. For thel ilniltilal stagel of delve llopilng a me lasurelme lnt scalel known as an 

e lxploratory study, a loadi lng factor valuel of 0.50-0.60 ils stilll consi ldelre ld 

suffilcile lnt. Iln thils study, thel outelr loadi lng value l of elach ilndilcator ils beltwe le ln 

0.652 and 0.982, fulfi lllilng thel relquilre lme lnts of convelrgelnt valildilty (selel Table l 

3). Accordi lng to thel crilte lrila, thel HTMT rati lo should bel lelss than 0.90 for the l 

e lstablilshme lnt of a di lscrilmi lnant valildilty mode ll (Hai lr elt al., 2013; 2016). Table l 

4 confi lrms that all HTMT rati los arel lelss than 0.90. Thel se lcond stelp ils to te lst 

thel valildilty of the l dilscrilmi lnant and i lndilcator iln a vari lablel, comparilng the l 

coe lffilci lelnt of the l squarel root of thel e lxtracte ld vari lancel (AVEl) of e lach latelnt 

factor wi lth the l correllatilon coelffilcile lnt be ltwe le ln the l othelrs iln thel mode ll. The l 

relcomme lnde ld AVEl value l ils abovel 0.5. 

Thel AVEl valuel for ilnnovatilve l e lxce lllelnce l ils 0.971, grelatelr than the l 

correllatilon coelffilcile lnt beltwe le ln othelr varilable ls, name lly 0.650, 0.613 and 

0.645. thel valuel of lelgal protelctilon support i ls 0.848, whi lch ils grelate lr than 

thel correllatilon coelffilcile lnt beltwe le ln othe lr varilablels, name lly 0.728 and 0.824. 

Thel AVEl for le lgal polilcy support i ls 0.882, whi lch ils grelate lr than the l 
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coe lffilci lelnt beltwe le ln othe lr varilablels (0.793). Lastly, thel AVEl for product 

comme lrci lalilzatilon ils 0.842. Thi ls shows that the l ilndilcators that relprelse lnt the l 

dilme lnsilons of thel varilablels iln thils study have l good dilscrilmi lnant vali ldilty 

(Fornelll & Larcke lr, 1981). Thel thilrd stelp use ls composi lte l re llilabillilty to 

me lasure l thel valuel be ltwe le ln varilablel ilndilcators. Thel relsults arel saild to be l 

rellilablel ilf the l valuel of composi lte l re llilabillilty and Cronbach's alpha > 

0.70(Chiln, 1998) (sele l Tablel 5). 

Tablel 3.  

AVEl, AVEl and correllatilon of lateln varilablels 

   Coe lffilcile lnt of Correllatilons* 
 Varilablel AVEl AVEl IlA Le lPS LoPS PC 

Ilnnovati lve l advantagel 0.943 
 

                                                    
0.971  

 

0.971       
Le lgal protelctilon  0.718 

 
                                                    

0.848  
 

0.650 0.848     

Local polilcy support 0.778 
 

                                                    
0.882  

 

0.613 0.728 0.882   
Product 
comme lrci lalilzatilon 

0.709 
 

                                                    
0.842  

 

0.645 0.824 0.793 0.842 

Note(s): *IlA = i lnnovatilve l advantagel, LelPS = lelgal protelctilon, LoPS = Local 

polilcy support, PC = product comme lrci lalilzatilon 

 
Tablel 4.  

He lte lrotrailt-Monotrai lt Ratilo (HTMT) 

Constructs IlA Le lPS LoPS PC 

Ilnnovati lve l Advantagel         

Le lgal Protelctilont 0.644       

Local Polilcy Support 0.633 0.769     

Product Comme lrci lalilzati lon 0.663 0.866 0.850   
Note(s): *IlA = i lnnovatilve l advantagel, Le lPS = le lgal protelctilon, LoPS = Local poli lcy 

support, PC = product comme lrci lalilzatilon 

 
Tablel 5.  

Ilnstrume lnt re llilabillilty telst 

 Constructs 
Cronbach's 

Alpha 
Rho_A 

Composi lte l 
Re llilabillilty 

Avelragel      
Varilancel 

Elxtracte ld (AVEl)  

Ilnnovati lve l Advantagel 0.985 0.986 0.988 0.943 

Le lgal Protelctilon 0.922 0.935 0.939 0.718 

Local Polilcy Support 0.929 0.935 0.946 0.778 

Product Comme lrci lalilzati lon 0.915 0.926 0.935 0.709 

 
Thel re lsults of thel composi ltel re llilabillilty calculati lon rangeld from 0.935 to 

0.988 (>0.70), i lndilcatilng that thel ilndilcators of the lsel varilablels we lre l re llilablel. 

Cronbach's alpha valuel also rangels from 0.915 to 0.985 (>0.70), me lani lng 

that thel ilndilcator i ls rellilablel and ils delclareld fre le l from random e lrror problelms. 

(MacKe lnzile l e lt al., 2011). 
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Inner model measurement 

Afte lr thel oute lr mode ll ils te lste ld, thel ne lxt ste lp ils to te lst the l i lnnelr mode ll 

usilng threle l approachels, filrst, by elvaluati lng thel fe lasilbillilty of thel mode ll by 

obselrvilng the l relsults of thel R2 analysi ls, se lcond, by telstilng the l mode ll 

holilstilcally usilng thel preldilct-rellelvancel me lthod. (Stonel, 1974), and fi lnally by 

calculati lng thel goodnelss of filt (GoF). Calculati lon of Q2 and GoF usi lng the l 

coe lffilci lelnt R-squarel (R2). R2 shows thel strelngth of the l 

rellatilonshilp//ilnformati lon beltwe le ln e lxoge lnous and elndogelnous vari lablels. R2 

valuel of 0.67 ils classilfileld as a strong mode ll, 0.33 as mode lrate l and 0.19 as a 

we lak mode ll (Chiln, 1998). 

As shown i ln Tablel 4, thel R2 valuel of ilnnovati lon advantagel ils 0.475 

and product comme lrci lalilzatilon ils 0.758. Me lanwhi llel, accordi lng to Chi ln 

(1998), thel valuel of R2 shows mode lrate l and strong, belcausel i lt ils gre latelr 

than 0.33 and 0.67. The l ave lragel valuel of 0.617 me lans that the l rellatilonshi lp 

mode ll be ltwe le ln constructs i ls e lxplailneld by 60.6%, whi llel 38.3% i ls e lxpre lsse ld 

by othelr e lxte lrnal factors. Thel dilstrilbutilon of the l Adjuste ld R2 valuel i ls smallelr 

than thel normal R2 valuel, me lani lng that i lt ils sti lll possilblel to changel or 

e lxpand thel relse larch mode ll by ilncludilng othe lr latelnt varilablels (Hailr elt al., 

2014). 

Afte lr undelrstandilng that thel R2 te lst passeld wilth a good scorel, thel ne lxt 

ste lp was to telst ilt usilng thel rellelvance l preldilctilve l Q squarel (Q2). Thi ls ils to 

me lasure l how we lll thel obse lrvatilons produceld by thel mode ll arel. Q2 has a 

valuel rangilng from 0 to 1, and the l closelr to 1, the l be lttelr the l pre ldilctilvel abillilty 

of thel mode ll (Stonel, 1974). Thel valuel of Q2 ils calculateld usilng the l followi lng 

formula : 

Q2 = 1 – [(1-R2y1) (1-R2y2)] 
Q2 = 1 – [(1 – 0.475) (1 – 0.7580)] 
Q2 = 1 – [ (0.525) (0.242)] 
Q2 = 1 – 0.12705 
Q2 = 0.87230 (Q2 very good predictive relevance) 

 

𝑄2 the l calculati lon producels a valuel of 0.8730, whi lch me lans that the l 

mode ll ils a velry good obselrvatilon, thus elxplailnilng 87.30% of thel rellatilonshi lp 

be ltwe le ln varilablels. For compari lson, thel relmailnilng 12.71% i ls an elrror factor 

or ils not ilncludeld iln the l relse larch mode ll. Afte lr donel, the l nelxt ste lp i ls to 

valildatel the l mode ll as a wholel by te lstilng the l GoF cri lte lrila, wi lth thel si lzel and 

structural typel. 

GoF=√com x R2 

GoF=√0.683 x 0.617 
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GoF=√0.4214 

GoF=0.649 

Thel GoF calculati lon yilellds a valuel of 0.649 closel to 1 whi lch ilndilcatels 

that thel relse larch mode ll ils a hilghly preldilctilve l mode ll. Thils shows that the l 

ove lrall me lasure lme lnt accuracy of thel mode ll ils outstandi lng. Thi ls ils baseld on 

thel crilte lrila se lt for thel GoF valuel, name lly 0.10 (small), 0.25 (me ldi lum) and 

0.36 (largel). A valuel of 0.649 i lndilcatels that thel relse larch mode ll ils 

catelgorilze ld as havi lng a largel GoF. 

Thel nelxt ste lp ils to telst thel e lffelct silze l (f2) whi lch ailms to obtai ln more l 

de ltailleld ilnformati lon about thel magni ltudel of thel varilance l iln thel de lpelnde lnt 

and i lndelpe lndelnt varilablels iln thel structural elquati lon mode ll. Thel elffe lct silze l 

criltelrila (f2) arel as follows: 0.02-0.15 (we lak); 0.15-0.35 (mode lratel) and >0.35 

(strong) (Coheln e lt al., 1998). Ilf f2 = 0.02 the ln thel relse larch mode ll ils 

classilfile ld as we lak; whe ln f2 = 0.15, i lt i ls me ldilum; whe ln f2 = 0.45 or more l, i lt 

has a strong elffe lct (Chiln, 2010). Thel relsults of thel analysils i ln Tablel 6 show 

an avelragel of 0.365 whi lch me lans that the lrel i ls an i lndilcatilon that a me ldilatilon 

rellatilonshilp pattelrn ils forme ld i ln thils study 

Table 6.  
R2 and R2 adjusteld 

 Varilablels R Squarel R Squarel Adjuste ld 

Ilnnovati lve l Advantagel 0.475 0.459 

Product Comme lrci lalilzatilon 0.758 0.754 
Ave lragel 0.617 0.606 

 
Table 7.  

Cohen effect size analysis 

  
Orilgilnal 

Sample l (O) 
Sample l 

Me lan (M) 

Standard 
De lvilati lon 
(STDElV) 

T Statilstilcs 
(|O/STDElV|) 

P 
Valuels 

LoPS -> PC 0.293 0.280 0.126 2.316 0.021 

Le lPS -> PC 0.499 0.510 0.105 4.766 0.000 

Le lPS -> I lA 0.311 0.304 0.068 4.563 0.000 

LoPS -> I lA 0.437 0.447 0.099 4.436 0.000 

PC -> I lA 0.287 0.281 0.088 3.279 0.001 

Ave lragel 0.365 
    Note(s): *IlA = i lnnovatilve l advantagel, LelPS = lelgal protelctilon , LoPS = 

local poli lcy support, PC = product comme lrci lalilzati lon 

Testing research hypotheses 
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Afte lr te lstilng thel oute lr and i lnnelr mode lls, the l ne lxt i lmportant stelp i ls 

hypothelsils te lstilng, whilch ils carrile ld out i ln two stage ls, name lly te lstilng the l 

dilrelct and ilndilrelct e lffe lcts of e lxoge lnous and e lndogelnous vari lablels. I ln the l 

coe lffilci lelnt path, as shown i ln tablel 7, dilrelct re llatilonshilps be ltwe le ln vari lablels 

arel prelse lnte ld iln the l orilgilnal sample l. 

Tablel 8 prelse lnts ilnformati lon on thel analysi ls of thel di lrelct rellatilonshi lp 

be ltwe le ln relse larch vari lablels. Thel path coelffilcile lnt of thel dilre lct rellatilonshi lp 

be ltwe le ln lelgal protelctilon support and product comme lrci lalilzatilon ils 4.766 > 

1.96, whi lch ils si lgnilfilcant, and hypothelsils 1 ils acce lpteld. Thel coe lffilcile lnt of thel 

rellatilonshilp be ltwe le ln local poli lcy support and product comme lrci lalilzatilon ils 

2.316 > 1.96, whi lch ils silgnilfilcant so that hypothelsils 2 ils acce lpteld. Thel path 

coe lffilci lelnt of the l dilre lct rellatilonshilp beltwe le ln lelgal protelctilon support and 

product comme lrci lalilzatilon ils 4.766 > 1.96, whi lch ils si lgnilfilcant, and 

hypothelsils 1 ils acce lpteld. Thel coe lffilcile lnt of the l rellatilonshilp beltwe le ln re lgilonal 

polilcy support and ilnnovati lve l e lxce lllelncel i ls 2.316 > 1.96, whi lch ils silgnilfilcant 

so that hypothelsils 3 i ls accelpte ld. Thel path coelffilcile lnt of thel dilrelct 

rellatilonshilp beltwe le ln le lgal protelctilon support and product comme lrci lalilzatilon 

ils 4.563, whi lch ils silgnilfilcant, and hypothelsils 1 ils acce lpteld. Thel coelffilcile lnt of 

thel re llatilonshilp beltwe le ln re lgilonal polilcy support and i lnnovati lve l advantagel ils 

4.436 > 1.96, whi lch i ls silgnilfilcant, thelre lforel hypothelsils 4 i ls acce lpteld. The l 

correllatilon coelffilci lelnt beltwe le ln product comme lrci lalilzatilon and i lnnovati lve l 

advantagel ils 3.279 > 1.96, whi lch ils silgnilfilcant so that hypothelsils 5 i ls 

acce lpteld. Thel relsults of thel re lse larch wi lth SmartPLS software l are l prelse lnteld 

iln Filgure l 1. 

Afte lr obtai lnilng the l relsults of a di lre lct re llatilonshi lp be ltwe le ln varilablels, the l 

ne lxt ste lp ils to delte lrmi lne l the l posiltilon of thel me ldi latilng factor i lndilrelctly (sele l 

Tablel 9). Iln thi ls relse larch mode ll, thelre l ils a me ldilatilon pathway that i ls te lsteld, 

name lly product comme lrci lalilzatilon. Baseld on thel analysi ls of the l ilndilrelct 

e lffelct, ilt can bel concludeld that (1) product comme lrci lalilzatilon as a me ldilatilng 

varilablel for lelgal protelctilon support for i lnnovati lve l advantagels ils silgnilfilcant, 

be lcausel thel probabi llilty valuel = 0.039 < 5%, whi lch me lans that hypothelsils 6 

ils supporteld. (2) product comme lrci lalilzatilon as a me ldi latilng varilablel for 

relgilonal polilcy support for i lnnovatilve l advantagels, be lcausel the l probabi llilty 

valuel = 0.010 < 5%, theln hypothelsils 7 ils supporteld. 
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Tablel 8.  
Path Coefficient 

Costructs* 
Orilgilnal 

Sample l (O) 
Sample l Me lan 

(M) 

Standard 
De lvilatilon 
(STDElV) 

T Statilstilcs 
(|O/STDElV|) 

P Valuels De lcilsilon 

LoPS -> PC 0.293 0.280 0.126 2.316 0.021 Support 

Le lPS -> PC 0.499 0.510 0.105 4.766 0.000 Support 

Le lPS -> I lA 0.311 0.304 0.068 4.563 0.000 Support 

LoPS -> I lA 0.437 0.447 0.099 4.436 0.000 Support 

PC -> I lA 0.287 0.281 0.088 3.279 0.001 Support 

Ave lragel 0.365 
    

 
Note(s): *IlA = i lnnovatilve l advantagel, Le lPS = le lgal protelctilon, LoPS = local 

polilcy support, PC = product comme lrci lalilzatilon 

 

 

Tablel 9. 
Telst of me ldi latilon elffe lcts 

 Constructs* 
Orilgilnal 
Sample l 

(O) 

Sample l 
Me lan (M) 

Standard 
De lvilatilo

n 
(STDElV) 

T Statilstilcs 
(|O/STDElV|

) 

P 
Valuel

s 

De lcilsilo
n 

Le lPS -> PC -> I lA 0.084 0.080 0.046 1.821 0.039 Support 

LoPS -> PC -> I lA 0.143 0.145 0.055 2.584 0.010 Support 

Note(s): *IlA = i lnnovatilve l advantagel, Le lPS = lelgal protelctilon, LoPS = local poli lcy 

support, PC = product comme lrci lalilzatilon 

 

 

Filgurel 1. 
SmartPLS analysi ls 
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3.2. The role of stakeholders in increasing innovative excellence for 

product commercialization 

Base ld on thel FGDs iln both Se lmarang and Yogyakarta (26 and 27 

March 2022) followe ld by a nele ld asse lssme lnt of e lxport reladilne lss and elxport 

te lchnilcal trailnilng and dilgiltal marke ltilng, ilt ils known. that a small part of the l 

relse larch subje lcts are l relady for e lxport, from SME ls i ln Ce lntral Java thelre l are l 

5 products that arel relady for elxport and from SME ls i ln Yogyakarta as welll as 

5 SMEls products that arel re lady to elxport. Thel relse larchelr also prelse lnte ld 

SMEl playelrs who had succele lde ld iln elxportilng iln 2022 to moti lvate l and share l 

theli lr elxpe lrile lncels and telchnilcal skillls rellate ld to elxport proceldurels and 

product reladilnelss and comple ltelne lss of fi llels. 

Ilntelrvile lw wi lth Sudaryati l MSMEl from Wonosobo (4 Apri ll 2022 i ln 

Jakarta) hel has carri le ld out thel e lxport of he lrbal dri lnks (Jamu) undelr the l 

“Rumpun Padil” brand, to Suri lname l and I ltaly, currelntly wai ltilng for stablel 

shilppilng costs and currelntly savilng on packagi lng contelnts. 

Iln May, the l chailrman of ASMAMI lTRA Yogyakarya (2 Apri ll 2022) stateld 

that currelntly, thel urgelncy of trailnilng on product standardi lzatilon for elxports, 

facilliltateld by thel SMEl de lpartme lnt. For marke ltilng usilng e l-comme lrce l, the ly 

choosel to joiln local-owneld e l-comme lrce l to make l i lt more l e lffi lcile lnt and 

e lffelctilve l. Hel also thankeld thel relse larch te lam for provi ldilng advanceld 

te lchnilcal trailnilng on elxports and di lgiltal marke ltilng. 

Thel same l thi lng was conve lye ld by Sobi lriln, the l chailrman of “Anugrah 

Sukse ls Mandilril”, Ce lntral Java, that selve lral SMEls we lre l re lady to advancel for 

thel e lxport sharel. Se lptil, an SMEl playelr iln Bantul Yogyakarta (March 28, 

2022) stateld that hi ls products we lre l relady for elxport, and hel had prelpareld 

thel lelgalilty of thel dilstrilbuti lon pelrmi lt for the l Food and Drug Supelrvilsory 

Age lncy (BPOM) and halal labe lls. Thel products arel tradiltilonal dri lnks (i lnstant 

he lrbs and choppeld) as we lll as soap mask scrubs wi lth thel Se lkar Jawi l brand 

havel also beleln relgilste lreld. 

Latilfudiln, an SMEl playelr iln Yogyakarta (1 Apri ll 2022) stateld that hel stilll 

ne lelde ld capiltal for lab elquilpme lnt for product te lstilng, hel was re lady to elxport 

and relgilstelr I lndonelsilan Natilonal Standard (SNI l) products. Thel product i ls 

gurah tela and thel brand has beleln re lgilstelre ld. 

Dilan, an MSMEl playelr iln Yogyakarta (i lntelrvile lw 3 Apri ll 2022) has also 

conducteld elxport tri lals wilth hils turme lrilc and tamari lnd products to Japan, 

Kore la and Malaysi la, but duri lng thils pandelmi lc ilt was hampe lre ld to conti lnue l. 
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He l hopels to re lcelilve l assilstance l on marke lt survelys for elach e lxport 

de lstilnatilon country and nelgotilatilon proceldurels. 

Fajar, an SME l playelr iln Pe lmalang, Celntral Java (29 March 2022) wi lth 

a vari lelty of snacks made l from pi lne lapplel, ils re lady for elxport but i ls sti lll 

confuseld belcause l hel doe lsn't havel e lxpe lrile lnce ld human relsource ls, so hel 

ne lelds e lxport assi lstancel.  

Base ld on thel relsults of thel i lntelrvile lw, i lt i ls known that the l re lspondelnts' 

wi lshe ls ilncludel: 1) comple ltilng thel lelgalilty of products such as S-PIlRT, Halal, 

upgradi lng thel RBA NIlB, i lmprovi lng labellilng, packagi lng, e ltc. I l hopel that the l 

marke lti lng proceldure l to ovelrselas wi lll bel e lasile lr, 2) parti lcilpatel iln e lxport 

trailnilng, 3) Wilth qualilty and suppli le ls for elxport, we l can fulfilll ilt, 4) Can elxport 

varilous typels of frozeln / dry bre lad so that i lt wi lll last a long ti lme l whe ln i lt ils 

e lxporte ld, 5) Our products sti lll relquilrel many stagels. Currelntly we l havel just 

comple lte ld thel lelgalilty of the l product, belcause l thel halal celrtilfilcatel has be le ln 

fulfillleld, only lelss than BPOM, as a mi lnilmum standard, 6) Ilmprovi lng product 

qualilty and quanti lty, 7) PIlRT manage lme lnt has not gonel down, thel lilst of 

brands vi la googlel foam ils stilll havi lng proble lms, hope lfully ilt can bel donel 

soon relsolveld, so that thely can se lnd products for e lxport, 8) Ilncre lasel the l 

stock of raw mate lri lals for products and mai lntailn thel qualilty of the l orilgilnal 

tastel of the l chilps iln thel hope l that iln the l futurel the ly can parti lcilpatel i ln the l 

e lxport of 'me llilnjo' chilps abroad, 9) Try to re lgilste lr for a celrtilfilcatel of 

Ilndonelsilan nati lonal standard (SNI l)/HACCP , 10) Obtai lnilng a dilstrilbutilon 

pe lrmi lt, 11) halal ce lrtilfilcatilon, product i lnnovati lon from li lquild products to 

ilnstant products, addi lng and or updati lng producti lon e lquilpme lnt, 12) 

Ilntroduci lng products through soci lal me ldila, I l hopel to make l e lxports for 

MSMEls e lasile lr for pelrmi lts, 13) Ilmprovi lng quali lty products, 14) i lncrelase l 

producti lon capaci lty, 15) products can bel de lve llopeld abroad, 16) i lncrelase l 

producti lon capaci lty by bro, hopel to bel ablel to e lxport. 

Thel relsults of thel abovel re lselarch arel iln pri lncilplel iln accordancel wi lth 

thel fi lndilngs of Purwanilngsilh, e lt.al. (2017); Tofan, (2020); Hand & Marti lne lz, 

(2019); Nurhi lkmawati l & Yuhanna, (2019) whi lch iln e lsse lncel found that the l 

e lxport of MSMEl products can bel carrile ld out whe ln the l product has relcelilve ld 

lelgal protelctilon and has good qualilty. 

Thel relsults of thi ls study arel also i ln accordancel wi lth thel filndilngs of 

De lwi l, (2011); Mi lllelr, Kostogri lz, & Ge laron, (2009); Prabangkara, (2018) 

whi lch statels that products wi lth hilgh ilnnovati lon wi lth thel most up-to-datel 
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te lchnology touch arel elxpe lcte ld to bel ablel to pe lneltratel e lxports, belcause l thely 

can compe lte l iln thel global marke lt 

Thel same l thi lng was also stateld by Ri lnawati l, e lt.al, (2018); Harsama, 

e lt.al, (2018); Seltilawan, (2016); Spyropoulou, e lt.al, (2011); Samue lls (2015), 

(Baradono, 2019) Yang, e lt.al (2017); Johansson (2002) who found that, thel 

be lttelr thel MSMEl product, thel grelatelr the l opportuni lty to selilze l the l 

ilnte lrnatilonal marke lt. Nelillson (2018) and Dellphilnel Marile l-Vilvile ln (2017) fi lnd 

that patelnts, copyri lghts, gelographi lcal ilndilcati lons and brands owne ld by 

SMEls wi lll bel ablel to provilde l good lelgal protelctilon.  

So the l rolel of stake lholdelrs ils ilnte lndeld to be l a pe lntahellilx approach, 

both celntral and relgilonal govelrnme lnts, thel ilndustri lal board as partnelrs, 

aggrelgators, campuse ls, MSMEl associ latilons, worki lng togelthe lr to hellp the l 

growth and delve llopme lnt of MSMEl products. Thel rolel of stakelholdelrs i ls truly 

be lnelfilcilal for Ilndonelsilan MSMEls 

 

IV. Conclusion 

Re lgi lonal poli lci le ls ne le ld to provi lde l supporti lng capaci lty that i ls 

conduci lve l to an e lntre lpre lne luri lal cli lmate l that thri lve ls. Promoti lon must 

balance l le lgal prote lcti lon, and local wi lsdom i ls the l mai lnstay of advanci lng 

supe lri lor products. The l strate lgy that can be l use ld to i lmprove l the l quali lty of 

MSMEl products.The l strate lgy that can be l use ld to i lmprove l the l quali lty of 

MSMEl product i lnnovati lon i ln the l conte lxt of e lxport i ls to i lncre lase l the l type ls 

of le lgal prote lcti lon for MSMEl products such as Copyri lghts, TRADElMARKS, 

Ge lographi lcal i lndi lcati lons and othe lrs. I ln addi lti lon, i lt i ls also ne lce lssary to 

i lncre lase l support from local gove lrnme lnts i ln the l form of provi ldi lng capi ltal 

i lnce lnti lve ls, fi lnanci lng for trade lmark manage lme lnt, assi lstance l i ln submi ltti lng 

ge lographi lcal i lndi lcati lons, soci lali lzati lon and e lxport strate lgi le ls. All of thi ls wi lll 

moti lvate l the l he lads of MSMEl actors to conti lnue l to i lnnovate l by uti lli lzi lng 

te lchnology. Whe ln te lchnology-base ld i lnnovati lon can be l carri le ld out, product 

quali lty wi lll i lncre lase l, compe lti lti lve lne lss i ln local and global marke lts wi lll 

i lncre lase l, MSMEl pe lrformance l wi lll i lncre lase l, and MSMEl sustai lnabi lli lty wi lll 

be l wi lde l ope ln. Le lgal ce lrtai lnty i ln the l form of busi lne lss le lgali lty supporte ld by 

the l local gove lrnme lnt wi lll i lncre lase l the l opportuni lti le ls for MSMEls to e lxport. 

Wi lth the l e lfforts of MSMEls to be l promote ld as e lxporte lrs, the l moti lvati lon to 

conti lnue l to i lnnovate l products wi lth a touch of hi lgh-le lve ll te lchnology wi lll 

conti lnue l to be l carri le ld out, so that the l i lnde lpe lnde lnce l of MSMEls, product 

compe lti lti lve lne lss, and the l we llfare l of MSMEl actors wi lll i lncre lase l. 
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The l role l of stake lholde lrs i ln i lncre lasi lng i lnnovati lve l e lxce llle lnce l for 

product comme lrci lali lzati lon i ls e lxpe lcte ld. The l role l of stake lholde lrs i ls 

i lnte lnde ld to be l a Pe lnta he lli lx approach, both ce lntral and re lgi lonal 

gove lrnme lnts, the l i lndustri lal board as partne lrs, aggre lgators, campuse ls, 

MSMEl associ lati lons, worki lng toge lthe lr to he llp the l growth and de lve llopme lnt 

of MSMEl products. The l role l of stake lholde lrs i ls truly be lne lfi lci lal for 

Ilndone lsi lan MSMEls. 
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